
more coverage

more in f luence

more v is i to rs

in 2009, we published 200 itineraries and 576 articles about
group-friendly destinations.

98.7% of readers surveyed influence their company•s travel decisions. 3

95% of our readers reported that if they saw an ad 
in Group Tour Magazine , they would be more likely
to consider it when planning future tours. 3
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Reader Profile

The 2009 Group Tour Magazine
readers’ survey confirmed that
our readers use the publication as
their primary planning resource. 

• 99% of readers surveyed reported
that they use the articles to plan
tours.

• 88% use the publication to 
learn more about attractions
and destinations.

• 80% spend 30 minutes or 
more reading each issue.

Since 1987, we’ve provided a meeting
place that serves both the buyer and
the supplier. A presence on our pages
will increase your credibility, visibility,
and business in the group market.

“With the tough economy and budgeting, we had to make
some choices with our advertising dollars. Group Tour
Magazinehas proven to be the best value for our group
tour ad monies.”

Qualified Tour Planners 10%
Qualified Educators 4%
Bank Travel Club 4%
Receptive Operators 1.5%

Tour 
Operators

40%

Travel
Agents

20%

Group
Leaders
20.5%

• 93% of readers
surveyed expect

their business to
grow or stay the

same in 2010.

more coverage

more influence

In addition, you’ll benefit from:

• The digital editionputs you in 
front of international inbound tour
planners from 87 countries across
Europe, Asia, and the South Pacific.

• Bonus distribution: We pass out
issues at 30+ travel industry events
per year.

Circulation

You’ll reach the decision makers 
in group travel. All subscribers must

qualify every two years as activeto

receive the magazine. 

Circulation Breakdown

Data compiled December 2009

Tour Operators 6,163
Group Leaders 3,124 
Travel Agents 3,101
Qualified Tour Planners 1,440
Qualified Educators 641
Bank Travel Club Directors 594
Receptive Operators 226

Total Circulation 15,289

We cover the group travel market.
Unlike many travel-association publi-
cations, Group Tour Magazine’scircula-
tion includes NTA, ABA and OMCA
tour operators. You’ll touch a diverse
audience of North American tour
planners in one ad buy.

– Mary Szymkowiak,
Communications & Group Tour Specialist
Dublin [Ohio] Convention & Visitors Bureau



Digital

Group Tour Magazineoffers 
an extensive array of digital 
programs including:

• Group Tour Magazine’s digital
edition is a multimedia enhance-
ment for your print presence.

Promotional opportunities include:
- hot links
- videos
- sponsorships

• Spotlightmonthly e-magazine
focuses on group-friendly 
destinations and attractions.

Promotional opportunities include:
- skyscraper ads
- video clips
- sponsorships

• www.GroupTourMagazine.com
is a research site that consistently
ranks among the top group tour
resource search results.

Promotional opportunities include:
- banner, box, and skyscraper ads
- video gallery

Value Added Benefits

Advertisement investments
always include:

• Guaranteed placement with 
editorial and an itinerary about
your state or province to focus the
attention of interested planners.

• Qualified leads posted online 
daily and also mailed to you in a
quarterly lead packet complete 
with mailing labels. 

• A listing or Web page in our 
online Supplier Search database.

• Web-enhanced advertiser directory
placementto drive planners to your
Web site.

• Placement in the digital edition to
reach international inbound tour
planners.

• Cutting edge printing technology to
ensure your message looks its best.

• Total market coverage in one
advertising purchase.

• Response guarantee: We guarantee
that your ad will get tangible
response.

Editorial Advantage

The industry has chosen Group
Tour Magazineas the market
leader. Group Tour Magazinehas
morearticles, moreitineraries,
and moreads than any other
group publication. 

Group Tour Magazine’seditorial 
department is out in the field, attend-
ing trade shows and media tours; 
writing about classic destinations 
and seeking out new ones. 

To keep such volumes of information
manageable, Group Tour Magazineis
divided into three regional editions
that print quarterly. In each regional
edition, the articles are organized by
state or province. Your message will 
always be right where planners look
for travel ideas about your area.

“Honestly, advertising with Group Tour Media yields more group
inquiry responses for my advertising dollar than elsewhere.
Group Tour Magazinereaches all of my markets because its
circulation includes NTA, ABA and OMCA operators.”

– Faith A. Mulvihill
Group Sales and Tourism Manager
Museum of Science and Industry, Chicago

more visitors




